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Vienna's urban agriculture - Facts and figures

577 agricultural and forestry enterprises

40 %

Garten- & Gemiisebau Weinbau Ackerbau

5,700 hectares of cultivated land =
15% of Vienna's total municipal area

73,402 tonnes of vegetables in 2020
Self-sufficiency rate for vegetables: 30.6% (for

cucumbers: 251%!) (
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€ 89.7 million economic output in 2020 (economic
account for agriculture for Vienna)
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2,788 agricultural workers in Vienna

AMARRARARA




Strategic process “Future of Urban Agriculture in Vienna 2025
3 strategic objectives for Vienna's urban agriculture

BRAND LOCATION
DEVELOPMENT DEVELOPMENT ORGANIC FARMING

By 2025, “Urban Land for agriculture as By 2050, Vienna is No. 1in

Agriculture of Vienna" has well as green spaces in Austria as THE organic hub

established itself as a Vienna are safeguarded by regarding PFOdL{CtI?" and
strong brand! 2025 and the regional consumption:

agricultural production
value has markedly

increased!
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ORGANIC TRANSITION of Vienna's urban agriculture

Measures

PRODUCTION

= Share of organically cultivated land in Austria: 26.5%

= Share of organically cultivated land in Vienna: 35.1%
(3rd federal province after Salzburg and Burgenland)

1.886 ha werden biologisch bewirtschaftet =
 ————————— 0
5, T %

Bioflachenanteil

= € 15,000 subsidy since 2018 (for switch to organic production)

= Development of provincial subsidy for organic production “Bio
Action Programme New" from 2022 together with City of
Vienna, with 4 focuses:

= Production

= Marketing

= Counselling and education
= Supportive framework conditions

CONSUMPTION

= Increasing consumption of and demand for organic products

Vom stetigen Wachstum zum Bioboom
wertmiaBige Bio-Anteile der Einkaufe im LEH in Prozent

unil

2015 2016 2017 2018 2019 2020 1. Quartal 2021

-Warengruppen: WetSe und Bunte Palet eflogel, Wurst & Schinken, Frisch-/TK-/Sterilobst & -gemase, Eler, Fertiggerichts, axkl.

R?!',, AASSOACTARATTS © RolJAMA/AMA-Marketing, Feldarbeit: GfK Austria/, g: KeyQuest Mark
= Increasing the share of organic products used in communal

catering

= “OkoKauf" (EcoBuy) procurement programme of the City of
Vienna

= Designation of origin “Gut zu wissen!” (Good to Know!)
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Umbrella brand “Stadternte Wien" (Urban Harvest Vienna),

www.stadtlandwirtschaft.wien
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Establishing regional value chains in Vienna

"WIENER
HANDSEMMEL"

KOOPERATION MIT
BACKEREI FELZL
76,53 HA =
200 TONNEN WEIZEN

"WIENER
BIO-SOJATOFU"

KOOPERATION MIT FIRMA
BIO-AGRAR-SERVICE
32 HA
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© Ottakringer Brauerei/ALBA Communications © https://felzl.at/backwaren/ © Aedka Studio / Shutterstock

The overall trend favours individuality in a unified, globalised market (climate protection & origin,
quality & transparency). It is becoming increasingly important to ensure that products are recognised as
regional at all stages of the value chain.
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Further initiatives for urban agriculture

AfterWork

am Bauernhof

Federal Province of
Vienna 2019/2020:

945 excursions with
15,160 children

\/~__ Schule am
J= Bauernhof

“Ethical information

School at the Farm &
AMA school fruit and After Work at the Farm
vegetable programme

Children and young people are the consumers of tomorrow.
Through their own actions, they gather experiences that foster greater awareness in dealing
with nature, food and animals and sensitise children and young people

to take an interest in the origin and quality of our food.

signage” campaign
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Contact
Franz Windisch

President, Vienna Chamber of Agriculture
Email: franz.windisch@lk-wien.at
Mobile: 0664/2304034

VIENNA CHAMBER OF AGRICULTURE
Gumpendorfer Strasse 15 | A-1060 Vienna
wien.lko.at | www.stadtlandwirtschaft.wien




